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In the eighteenth century the expansion of commerce acquired a new
geographical dimension and intensity. European and non-European
trade regions were rapidly becoming interconnected on a hitherto
unprecedented scale, and attained a new global dimension. Reflect -
ing the global changes that occurred during the last few decades of
the twentieth century, new approaches in economic history have
dealt with aspects of these early roots of globalization as well as gen-
eral transnational business and trade relations in the early modern
period. One of the core problems of research into the economic and
social processes of early modern globalization is to understand the
nature and prerequisites of long-distance cooperation and exchange
under the adverse conditions created by long and insecure commu-
nication and transport routes. It was primarily in this context of risk-
reducing strategies and the building of interpersonal and informal
trust relations in long-distance trade that the concept of networks has
proved to be a useful analytical tool. 

The concept of networks has become popular in many disciplines
and has produced a rich body of research on commercial and social
relations in early modern social and economic history. From an eco-
nomic vantage point, Mark Casson stresses that networks are ‘a pow-
erful way of understanding the historical evolution of economic and
social institutions’.1 Some economic historians see networks as an
alternative to institutions and markets, while others, like Casson,
emphasize that institutions and markets should not be seen as alter-
natives, but simply as special types of networks.2 Furthermore, some
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1 See Mark Casson’s essay in this volume.
2 For the concept of networks as an alternative to institutions and markets,
see Grahame F. Thompson, Between Hierarchies and Market: The Logic and
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economic historians and social scientists regard social networks as
providing a particularly effective means of acquiring social capital,
especially at times of rapid social and economic change,3 or of mini-
mizing economic risks in long-distance trading companies or inter-
national firms by establishing trust through social networks.4

This volume is particularly interested in networks created in the
context of early economic expansion from the late seventeenth to the
early twentieth century. Merchants of different ethnic origins engag -
ed in international trade settled in the leading commercial port cities
of the time, and mixed with the respective local elites around the
globe. This spread of commerce and the concomitant migration of
merchants and industrial entrepreneurs produced a particular set of
people who might be described as ‘cosmopolitan’, that is, people,
whose contacts were both geographically widespread and based on
‘the idea that all human beings, regardless of their political affiliation,
do (or at least can) belong to a single community, and that this com-
munity should be cultivated’.5 Use of the term ‘cosmopolitan’, how-
ever, is not without pitfalls, and its application to the early modern
period needs some justification. There is also the question of whether
the networks the merchants created were really cosmopolitan or just
transnational or global, and whether there is a clear concept of cos-
mopolitan networks in modern research. These problems will be
briefly addressed in this introduction, which will then go on to give
an overview of the structure of the volume and the main arguments
of the individual essays.
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Limits of Network Forms of Organization (Oxford, 2003); for Mark Casson’s
view, see his essay in the present volume.
3 See e.g. Karoline Krenn, ‘Strukturbildung in der Krise: Interlocking direc-
torates und die Deutschland AG in der Weimarer Republik’, in Markus
Gamper and Linda Reschke (eds.), Knoten und Kanten: Soziale Netzwerkanalyse
in Wirtschafts- und Migrationsforschung (Bielefeld, 2010), 119–44. 
4 Johannes Marx, ‘Netzwerke als Quelle sozialen Kapitals: Zur kulturellen
und strukturellen Einbettung vertrauensvoller Handlungen in Netzwerken’,
ibid. 95–118; Michael Plattner, ‘Mobile Eliten in der Internationalisierung
multinationaler Unternehmensnetzwerke: Die Rolle hybriden sozialen
Kapitals bei der Überbrückung kultureller Distanz’, ibid. 221–46.
5 <http://plato.stanford.edu/entries/cosmopolitanism/>, accessed 22 Nov.
2010. 



The Concept of Cosmopolitanism

Cosmopolitanism is not a new concept. Its roots go back to ancient
Greek philosophy, in particular, to the schools of the Cynics and
Stoics. They first developed the idea of a kosmopolites, a citizen of the
cosmos who belongs not to the polis or city-state, but to a cosmic or
global community of citizens.6 This philosophical tradition was pri-
marily based on the idea of a moral universalism. In contrast to this
universalistic approach, a new cosmopolitanism based on the accept-
ance of cultural differences and ‘the foreign’ appeared during the
eight eenth century. Its origins lay in the political and religious con-
flicts of the late seventeenth century. Increased mobility and travel-
ling appeared in response to the expansion of commerce, and along
with them came the experience of foreign cultures. 

The eighteenth century had many faces. Whereas some historians
have paid a great deal of attention to the rise of early nationalism
during this century,7 others have stressed advances in international
trade and the development of new consumption patterns in what has
been called the European age of mercantilism in the seventeenth and
eighteenth centuries. Moreover, a global universe became conceiv-
able. Britain rose to become the first imperial and industrial nation in
the world. During the eighteenth century economic rivalry and wars
encouraged by the mercantilist policies of the European states began
to shape the nation-state, and in tandem with nationalism, a new cos-
mopolitanism emerged. The Enlightenment promoted the idea of the
‘cosmopolite’, a citizen of the world who identifiedwith something
beyond his own nation and showed tolerance towards strangers. The
cosmopolitan ideal was closely linked with notions of humanity,
pacifism, and the fundamental unity of mankind. It was the aspira-
tion of the intellectual class of the century, of Hume, Voltaire, Kant,
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6 For a survey of the ideal, see Derek Heater, World Citizenship and Govern -
ment: Cosmopolitan Ideas in the History of Western Political Thought (New York,
1996).
7 Gerald Newman, The Rise of English Nationalism: A Cultural History, 1740–
1830 (London, 1987); Linda Colley, Britons: Forging the Nation 1707–1837
(New Haven, 1992). Cf. Karen O’Brien, Narratives of Enlightenment: Cos mo pol -
itan History from Voltaire to Gibbon (Cambridge, 1997), 4 n.6.



Humboldt, and others.8 These philosophers called themselves ‘cos-
mopolites’, ‘cosmopolitans’, or ‘citizens of the world’. 

The encounter with other people and the acquisition of knowl-
edge through travelling had an enormous impact on the imagination
of the Enlightenment intellectuals. Hume, Voltaire, and others
regarded travelling as an important way of removing prejudices and
advancing culture and humanity,9 and cultural and geographical
experiences of the non-European world also began to be included.10

Growing knowledge of non-European cultures contributed to an
aware ness of the similarities between the habits of different Euro -
pean cultures. Rousseau remarked: ‘There are no longer any French -
men, Germans, Spaniards, or even Englishmen: there are only Euro -
peans. They all have the same tastes, the same passions and the same
customs.’11 According to Edmund Burke, the Euro pean elite of his
time possessed ‘a system of manners and education that was nearly
similar to all in this quarter of the globe’. ‘When a man travelled’, he
continued, ‘from his own country, he never felt himself quite
abroad.’12

What these intellectuals perceived was that the wealthier classes
were increasingly following the same patterns of consumption.
Sugar, coffee, tea, tobacco, and other colonial goods began to shape
the daily diet throughout Europe. Similarly, throughout Europe peo-
ple dressed according to the French fashion. Newspapers and other
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8 For the cosmopolitan ideal of the Enlightenment, see Thomas J. Schlereth,
The Cosmopolitan Ideal in Enlightenment Thought: Its Form and Function in the
Ideals of Franklin, Hume and Voltaire 1694–1790 (London, 1977).
9 David Hume to John Hume, 7 Apr. 1738, from John Hill Burton, Life and Cor -
res pondence of David Hume: From the Papers Bequeathed by his Nephew to the Royal
Society of Edinburgh, and other Original Sources, 2 vols. (Edinburgh, 1846), i. 257;
see also Voltaire to Charles Augustin Feriol, Comte d’Argental and Grace Bose
du Bouchet, Comtesse d’Argental, 21 Sept. 1763, from Theodore Bester man
(ed.), Voltaire Correspondence (Geneva, 1960), vol. liii, p. 38, letter no. 10602. For
similar estimates concerning travel, see Schlereth, Cos mo po li tan Ideal in
Enlightenment Thought, 2 and 182. 
10 Ibid. 23.
11 According to David A. Bell, The First Total War: Napoleon’s Europe and the
Birth of Warfare as we Know it (Boston, 2007), 72.
12 Edmund Burke, Letters on the Regicide Peace (1796), ed. E. J. Payne (London,
1912), iii. 80–1. Quoted from Schlereth, Cosmopolitan Ideal in Enlightenment
Thought, 2 and 182.



periodicals spread news about events in distant places. And every-
where in Europe a new associational culture emerged. Debating or
reading clubs and societies and coffee houses became centres of com-
munication and the dissemination of knowledge. These observations
were at the bottom of Enlightenment cosmopolitanism, and of a
belief in a common European history.

Over the last two decades, the ideal of cosmopolitanism has
gained a new popularity in the social and political sciences.13 Globali -
zation, migration, multiculturalism, and the weakening of the nation-
state have put cosmopolitanism back on the agenda of academic
research. The revival has mainly been due to the political conception
of a transnational democracy and citizenship that stretches beyond
the nation-state and national identity.14 Since then, social scientists
have considerably widened the revitalized concept by adding ‘more
progressive connotations’.15 The modern concept no longer refers
only to a dispositional orientation or a philosophy, but embraces a
variety of different connotations. The concept has only recently been
recognized as a social process and condition, a mode of behaviour, a
practice and competence, and a political project towards building
trans national institutions and recognizing multiple identities.16

Despite attempts to modify the old eighteenth-century image, how-
ever, its main features are still essentially based on the traditional En -
lighten ment cosmopolitanism. 

This is not the place to deal extensively with the connotations of
modern cosmopolitanism. However, a few aspects which are impor-
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13 Ulrich Beck and Edgar Grande, Das kosmopolitische Europa: Gesellschaft und
Politik in der zweiten Moderne (Frankfurt am Main, 2004); Steven Vertovec and
Robin Cohen (eds.), Conceiving Cosmopolitanism: Theory, Context, and Practice
(New York, 2002); Rainer Bauböck (ed.), Blurred Boundaries: Migration, Eth ni -
city, Citizenship (Aldershot, 1998); Kwame Anthony Appiah, Der Kosmopolit:
Philosophie des Weltbürgertums (Munich, 2007).
14 Gerard Delany, ‘The Cosmopolitan Imagination: Critical Cosmopolitanism
and Social Theory’, British Journal of Sociology, 57 (2006), 28–9; David Held,
Democracy and the Global Order (Cambridge, 1995).
15 Vertovec and Cohen (eds.), Conceiving Cosmopolitanism, 21; David A. Hol -
lin ger, ‘Not Universalists, Not Pluralists: The New Cosmopolitans Find Their
Own Way’, ibid. 228.
16 Gerard Delanty, The Cosmopolitan Imagination: The Renewal of Critical Social
Theory (Cambridge, 2009), 25; Vertovec and Cohen (eds.), Conceiving Cosmo -
politanism, 9.



tant in the context of the present volume need to be mentioned. The
modern concept of cosmopolitanism has been re-appropriated as an
alternative path or middle way between nationalism and globaliza-
tion, and between universalism and multiculturalism. A kind of cos-
mopolitanism that is not devoid of local identification or cultural
identity is favoured. It is a ‘rooted cosmopolitanism’ allowing an
identity based on the culture of origin. Unlike universalism it does
not dispense with diversity and difference. Waldon and Hall high-
light the central role of culture as an instrument for living a mean-
ingful life. But people do not draw only on a single coherent culture
based on birth and place. Every person has the choice of embodying
elements of many cultures in shaping his or her identity.17 People
show a remarkable capacity to forge their identities and perceptions
from diverse encounters with different people and cultures. Modern
cosmopolitanism is therefore regarded as the ability to make one’s
way in foreign cultures and become part of them.18 People acquire
multi-layered or hybrid identities. Thus cosmopolitanism is not a
quality people are born with, but something attained during a life-
time. It is a relational process, or, in other words, a process of medi-
ation by which national and global cultures become entangled.19

The concept of multiple or hybrid identities reflects the high
mobility of our modern age and the interconnectedness of diverse
ethnic and cultural communities. Globalization has created multi-
layered identities and complex loyalties through daily encounters
with foreign cultures, for example, on the part of the frequent trav-
eller who journeys to the most distant places and has friends and rel-
atives all around the world, or the local resident who lives in a mul-
ticultural neighbourhood. 

Cosmopolitanism can arise through the process of increased con-
nectivity and cultural contact, but does not necessarily do so. The
outcome of the encounter may be to evoke feelings of hostility and
animosity, and thus produce violence and conflict. Especially since
9/11, modern scholars point out that cosmopolitanism also creates
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17 Stuart Hall, ‘Political Belonging in a World of Multiple Identities’, ibid. 26;
Jeremy Waldon, ‘Minority Cultures and the Cosmopolitan Alternative,’ Uni -
versity of Michigan Journal of Law Reform, 25 (1992), 751–93.
18 Jonathan Friedman, Cultural Identity and Global Process (London, 1994), 204.
19 David Held, ‘Culture and Political Community: National, Global, and Cos -
mo politan’, in Vertovec and Cohen (eds.), Conceiving Cosmopolitanism, 48–58.



resistance and opposition. Global social changes have boosted ad -
verse reactions, prejudices, right-wing movements, militant and par-
ticularistic religious organizations, and terrorism. These represent
the dark side of the phenomenon. Nationalism and cosmopolitanism
are in a dialectical relationship and have emerged together since the
early modern period.

Enlightenment cosmopolitanism was Janus-faced: its other face
was nationalism. At the same time as merchants, scientists, and other
travellers set off for new, unknown, and distant places, for the first
time experiencing the previously unknown and immense diversity of
the globe, mercantilism provoked a new national rivalry and wars.
Schlereth argued that Enlightenment cosmopolitanism was ‘an im -
portant reaction and partly also a protest against certain social, reli-
gious, economic and political realities of their age, which they con-
sidered parochial’.20 The cosmopolitan ideal became commonplace
and achieved international popularity with Kant’s writings in the
1790s. There have always been times which have been more propi-
tious for cosmopolitanism than others, and the outbreak of the Rev -
olutionary and Napoleonic Wars promoted nationalist tendencies, so
that after the turn of the century cosmopolitanism was quietened by
rising nationalism.

Studies on modern as well as Enlightenment cosmopolitanism
highlight the role of mobility. Travelling, however, is only one way
of acquiring a cosmopolitan disposition. Others types of mobility
must also be considered. Klaus Bade has pointed out that temporary
and permanent migration are constitutive phenomena of human -
kind, whether forced migration caused by religious or political per-
secution, labour migration, or other types of voluntary migration.
They, perhaps more than other forms of mobility, have contributed
to the entanglement of different cultures.21 The behaviour and per-
ceptions of a migrant worker or an immigrant were affected not only
by his new environment. It was a dialectic process: his arrival and
settlement also evoked reactions that influenced the host society. 
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20 Schlereth, Cosmopolitan Ideal in Enlightenment Thought, p. xiii.
21 See Klaus J. Bade, Homo Migrans. Wanderungen aus und nach Deutschland:
Erfahrungen und Fragen (Essen, 1994).



Cosmopolitan Networks

Over recent decades, migration research has turned away from the
old concept of migration as a linear process of moving from A to B or
a simple return migration. Instead, it is seen as a spatial phenome-
non. Migrants created networks between their countries of origin and
destination countries, with the result that regions became intercon-
nected. The flow of information and the spread of knowledge within
these networks through repeated travelling, step and chain migra-
tion, letters, and the transport of goods and money cannot be overes-
timated.22 Social and economic networks have been regarded as a
powerful way of understanding the entanglement of people, regions,
and knowledge.

Migration-based transnational networks, institutions, and collec-
tive activities, however, do not necessarily promote cosmopoli-
tanism, which essentially depends on the aims, strategies, and social
composition of its members. Networks represent a dynamic and flex-
ible type of connection and may also inhibit any cosmopolitan modes
of activity. Cosmopolitanism cannot be reduced to globalization
because it cannot be separated from identities, modes of belonging,
and perceptions. As Gerhard Delanty argues, globalization entails
not just networks and contacts, but also conflict. Accordingly, a glob-
al network may encourage local or nationalist tendencies, or crime
and terrorism.23 In contrast, and drawing on aspects of the definition
of cosmopolitanism given above, we define as cosmopolitan those
networks whose members not only cross national boundaries
through their activities and mobility, but connect distant places and
foreign cultures through their activities, and contribute to the gener-
ation of knowledge and goods, and to a social and cultural intercon-
nectedness that brings about an understanding of the other as well as
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22 Jan Lucassen and Leo Lucassen (eds.), Migration, Migration History, History:
Old Paradigms and New Perspectives (Berne, 1999), 9–40; Dirk Hoerder,
‘Segmented Macro Systems and Networking Individuals: The Balancing
Functions of Migration Processes’, ibid. 73–86; Jochen Oltmer, ‘Einführung:
Euro päische Migrationsverhältnisse und Migrationsregime in der Neuzeit’,
Ge sellschaft und Geschichte, 39 (2009), 6–7; id., Migration im 19. und 20. Jahr -
hundert (Munich, 2009).
23 Ulrich Beck, ‘The Cosmopolitan Society and its Enemies’, Theory, Culture
and Society, 18 (2001), 17–44.



a curiosity and interest in engaging with the stranger. From the van-
tage point of networks, cosmopolitanism is understood as an activity
connecting and entangling places and people for the exchange of
goods and knowledge.

Given this definition, we do not endorse Pauline Kleingeld’s cat-
egory of an early modern ‘market cosmopolitanism’ that is equated
with Adam Smith’s theory of the free market.24 Social relations are
the key feature for understanding the mechanisms of networks, a
concept which has become so popular in economic history because it
offers an interdisciplinary approach which allows non-economic
social and cultural phenomena to be integrated into the analysis. In
an age that lacked formal institutions, the network approach offers a
new understanding of the expansion of commerce towards a world
economy. As it highlights the role of actors and linkages, it has given
rise to many studies on the expansion of early modern global trade
over the last two decades. In publications on the Atlantic trade or the
eighteenth century trade, economic historians such as Patrick
O’Brien, Perry Gauci, David Hancock, and others regard the com-
mercial elite as the prime mover for the transition to early modern
world trade.25 Margaret C. Jacob regards merchants as the vanguard
of cosmopolitanism, for ‘commerce automatically makes people
more open, more accepting [of] strangers’.26 Besides eighteenth-cen-
tury intellectuals and travellers, merchants were certainly not the
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24 For the concept of ‘market cosmopolitanism’ see Pauline Keingeld, ‘Six
Varieties of Cosmopolitanism in Late Eighteenth-Century Germany’, Journal
of the History of Ideas, 60 (1999), 505–24.
25 Perry Gauci, The Politics of Trade: The Overseas Merchant in State and Society,
1660–1720 (Oxford, 2001); David Hancock, Citizens of the World: London
Merchants and the Integration of the British Atlantic Community, 1735–1785
(Cambridge, 1995); Patrick O’Brien, ‘Merchants and Bankers as Patriots or
Speculators? Foreign Commerce and Monetary Policy in Wartime 1793–
1815’, in John J. McCusker and Kenneth Morgan (eds.), The Early Modern
Atlantic Economy (Cambridge, 2000). For similar evaluations see also the
studies by Jacob M. Price, and recent publications by Kenneth Morgan,
Sheryllynne Haggerty, and many others.
26 Alison Games, The Web of Empire: English Cosmopolitans in an Age of Ex pan -
sion 1560–1660 (Oxford, 2008); and Margaret C. Jacob, Strangers Nowhere in
the World: The Rise of Cosmpolitanism in Early Modern Europe (Philadelphia,
2006), 66.



only cosmopolitans. Given increased mobility and the beginning of
the age of mass migration, the lower classes who settled abroad also
contributed to the entanglement of the world. But we still lack stud-
ies of the cosmopolitan practices of the lower classes in the early
modern period.27

The essays in this volume focus on cosmopolitan networks of
mer chants for a number of reasons. Early modern merchants who en -
gaged in long-distance trade had usually received a ‘cosmopolitan
education’.28 They had learned foreign languages. After their appren-
ticeships they flung themselves into strange and distant worlds,
either as commercial travellers or supercargos, in order to bring back
new commodities and fashions that would allow them to achieve
commercial success. Long-distance trade allowed merchants to
acquire a cultural understanding of the other, enabling them to con-
duct business and develop commercial and social strategies that
allowed them to survive. They organized and financed the flow of
goods, information, and innovations which changed consumption
patterns and perceptions fundamentally. By transporting goods to
Africa or the West Indies they integrated businesses across geo-
graphically dispersed areas, bringing people and products together
in flexible and novel ways and dispersing news about foreign places
and habits.

Another important reason for focusing on the cosmopolitan net-
works of merchants is that early modern philosophers such as David
Hume and Rousseau based their ideal of a ‘citizen of the world’ and
a world society on a political economy of commerce that was decid-
edly international in outlook and demanded freer market relations.
They regarded the merchant class as the most obvious promoters of
a cosmopolitan outlook and highly valued their activities. David
Hume described merchants as ‘the most useful race of men in the
whole society’.29 They ‘serve every one and [are] the true citizens of
the world’, for ‘English, Dutch, Russian and Chinese merchants tie all
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27 A German baker or pork butcher who introduced German bakery goods
or German sausages into England, or an Italian chocolate-maker who settled
in Germany may have also contributed to the spread of cosmopolitanism.
28 For the recent demand for a cosmopolitan education, see Martha Nuss -
baum, ‘Patriotism and Cosmopolitanism’, Boston Review, 19 (1994), 3–34.
29 David Hume, ‘Of Interests’, in id., Essays, i. 324, quoted from Schlereth,
Cosmopolitan Ideal in Enlightenment Thought, 205 and 101 n.19. 



the individuals of different nations together like threads of silk and
bring the peace that is necessary to world commerce’.30 In these sen-
tences the author Michel Jean Sedaine certainly presents an idealized
picture of the merchant’s world. The reality of commercial life at his
time was harder, and merchants’ ambitions certainly more mundane.
They had to combat a multitude of vagaries such as storms, pirates,
wars, envy, and deceit. In order to reduce such risks they operated
within trust-based networks. In a low institutional environment, reli-
able partners were often found among family and kin, co-religionists
or compatriots, but long-distance trade also required the acceptance
of new non-related or foreign partners. 

Networks have an inclusive and an exclusive tendency. Even out-
ward-looking or cosmopolitan networks are never unconditionally
or unreservedly open to anyone. Especially in a high-risk environ-
ment, where success or failure depends on the reliability and trust-
worthiness of a network’s members, selection and evaluation of those
who are to be admitted is necessary. Moreover, the respectability and
honesty of those within a network need to be permanently moni-
tored. As some of the essays in this volume show, even the strong ties
of family or kinship are no guarantee for the successful functioning
of social and commercial relations. This applies to all types of net-
works.

Overview

The volume starts with a theoretical contribution by Mark Casson on
economic and business networks. He underlines the importance of
networks for the understanding of the dynamics and development of
social and economic institutions, as networks offer efficient solutions
to coordination problems. Networks organize and structure the flow
of resources and information. Casson points out that because of their
complexity, network structures have to be broken down into differ-
ent types and substructures for the purpose of systematic analysis.
Networks are not only endlessly intertwined with others because
their members belong to more than just one network; they are also
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Cosmopolitan Ideal in Enlightenment Thought, 205 n.16.



highly volatile as they constantly re-create their internal composition
depending on time and circumstances. Innovations and discoveries
may alter or end established networks. Casson’s essay provides not
only a theoretical basis for this volume, but also a very practical one,
as he is both interested in a quantifying approach to network analy-
sis and open to the less strict approach of historians. A lack of quan-
tifiable sources means that historians often have to be content to
describe network structures, look at their qualitative importance,
their impact on social and economic structures, and individual
agency.

The essays in this volume mainly cover the early modern period
when European merchants began to expand their trading networks
around the world. We therefore thought it important to start with the
spatial dimension of cosmopolitan networks and focus on some
migrant groups and aspects of their networks which have attracted
less attention in international research. The following two groups of
essays then turn their attention first to the social dimension of net-
works and, finally, to problems of network stability under external
and internal stress.

Transnational merchant networks which spanned a large geo-
graphical distance aimed first of all to interconnect spaces in order to
organize the flow of goods. Travel, migration, and settlement in for-
eign places were the basic coordinating features of long-distance net-
working. The interconnection of regions and distant places also
requires acting merchants to overcome social distance, that is, on the
one hand, as Casson highlights, the crossing of linguistic and cultur-
al barriers, and on the other, the protection of their interests in a for-
eign environment. In the case of the Jewish merchant diaspora in the
Mediterranean, Daniel Jütte outlines how an economic–political con-
sulship developed in the sixteenth century to protect their interests in
the Christian as well as Islamic parts of the Mediterranean. The serv-
ices which these merchant–consuls provided were also open to
Christian clients. The decline of this office began in the second half of
the seventeenth century with the rise of national patterns of identifi-
cation in the consulates.

The essay by Klaus Weber und Margrit Schulte Beerbühl de -
scribes the expansionist commercial policy pursued by German mer-
chant families in order to gain access to the European and colonial
markets, which they were excluded from by the restrictive policies of
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the imperial nations in the eighteenth century. Merchant families
from the textile areas of the German hinterland and of the Hanseatic
towns established branches in the leading port cities of Europe,
which were managed by close family members. This settlement strat-
egy allowed them to overcome mercantilist barriers and to connect
not only a number of previously unconnected, or only slightly con-
nected, trade regions in Europe, but also the port cities of London,
Cadiz, and Bordeaux, gateways to the non-European world where
they had settled. At these points the European trade networks
merged into global networks. The migration and settlement strategy
of these merchants also resulted in the emergence of a European elite.
At local level they established firms in partnership with native mer-
chants; they intermarried while maintaining relations with family
members in different parts of the Continent. Their identity and self-
perception were certainly not confined, either locally or nationally.

Cosmopolitanism was at all times threatened by adverse social,
economic, and political currents. In his essay Bradley Naranch shows
how the cosmopolitan culture of Hamburg’s overseas merchants,
who had settled in many parts of the world, came under threat in the
1860s after the foundation of the North German Confederation. Up to
then, Naranch argues, the Hanseatic cosmopolitan model had been a
highly successful and cost-effective means of exploiting opportuni-
ties in a variety of global markets because it combined trade neutral-
ity with cosmopolitan networking.

In addition to the development of long-distance trade networks
which created an economic and cultural cosmopolitanism, local cen-
tres such as the major European cities of London, Paris, and
Amsterdam with their bourses or exchanges have been the focus of
research on cosmopolitanism. As well as the capitals and financial
centres, port cities are places of intense economic and cultural inter-
action. They play host to foreign sailors, merchants, travellers, and
ethnic and religious minorities from abroad, who meet daily in the
course of business. This constant contact has a quietly corrosive effect
on ethnic and cultural boundaries. In her essay on Falmouth, Fowey,
and the Isles of Scilly, Helen Doe shows that even such small ports
were thriving places of cosmopolitanism with far-reaching interna-
tional business relations. 

Enlightenment cosmopolitanism is seen as a secular movement,
while religion or, to be more precise, churches and religious sects are
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often regarded as parochial, xenophobic, and enemies of freedom
and the liberal tradition. In the ongoing discussion on cosmopoli-
tanism Peter Van Der Veer has recently argued that hardly any sys-
tematic attention has been paid to religion. Religious groups like the
evangelicals pursued outward activity in converting others, and their
goal of transforming peoples lives had a strong civilizing and educa-
tional aspect. They were also ardent supporters of the abolition of
slavery. Van Der Veer concludes that liberal and evangelical cos-
mopolitanism had much in common.31 From the vantage point of
economic history, an analysis of business networks of religious
minorities reveals a more complex pattern of economic and intercul-
tural relations. In economic studies of religious business elites, such
as the Quakers, the strong cohesion between religious affiliation and
business has often been seen as a key to their economic success.
However, their success was not exclusively based on their internal
support and control of members. Their outward-directed activities
and willingness to cooperate and compromise with other economic
and cultural networks should not be overlooked. It must also be
pointed out that religious networks flourished at the time of the
Enlightenment. They were not only local or national, but expanded
rapidly beyond national borders. 

Frank Hatje and Sünne Juterczenka argue in their essays on the
Mennonites, Pietists, and Quakers, that the economic success of their
networks was, on the one hand, based on the fact that they generat-
ed modes of behaviour, values, and social norms such as honesty,
trust, and obligation that were conducive to the advancement of in -
ter national trade and civil society. Hatje highlights that while eco-
nomic and religious activities within the Mennonite networks were
inextricably interwoven and mutually supportive, their success, on
the other hand, was essentially based on their flexibility and open-
ness to cooperation with other religious and ethnic groups.
Juterczenka discusses an aspect of the story of the Quakers that is not
so well known, namely, their less successful expansion on the Con -
tinent. Despite strong internal cohesion, they could not maintain
their presence in Continental Europe. In the cases addressed in the
two essays, the decline of the religious business networks were
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caused by adverse outward circumstances as well as by internal
structural weaknesses and a tendency to exclusiveness. 

The following two essays deal with networks of influence and
power. In the first case study, on Milan, Monika Poettinger analyses
the transformative influence of foreign merchants on local societies.
She also addresses modes of interaction and networking with the
host society which generated a range of innovative cultural and eco-
nomic practices. In the case of Milan, Poettinger elaborates the trans-
formation of the economic and social structure of Milan and Lom -
bardy caused by the immigration and the introduction of foreign
skills, knowledge, and goods by German merchants. The mainte-
nance of relations with the country of birth secured a continuous
flow of technical innovations which had a long-lasting impact on the
north Italian region.

Another type of powerful network is studied by Gareth Cole. He
investigates the relationship between private merchants and the
Board of Ordnance, which was responsible for supplying the army
and navy with weapons and gunpowder. Two of the three compo-
nents of gunpowder had to be imported from India and the
Mediterranean respectively. He highlights the crucial role of the pri-
vate sector and its trading networks for supplying the British forces
with enough of the necessary stores throughout the wars. 

The essays in the last section address the problems of networks.
As Casson mentions, it is not always a pleasure to belong to a net-
work.32 Networks draw their structural strengths and weaknesses
from inherent social and moral norms, but the expectations which
members hold of their partners are not always fulfilled. Apart from
moral and social weaknesses, inability or deceit may endanger a net-
work. Even networks based on family and kin are not always benign.
Family and kin, however, can less easily be excluded from a network
than unrelated partners. In her essay on an Atlantic network based
on family, Sheryllynne Haggerty discusses the problems which arise
for a business network when family members fail. Samuel Rainford’s
business network continued to work because non-related partners
and friends provided the necessary support. Apart from internal fac-
tors, long-distance merchant networks were exposed to a multitude
of external dangers such as wars, pirates, sudden death, and hostile
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competitors in a common market. In her essay on West India mer-
chants, Carolyn Downs explains the importance of a wide range of
weak ties which made survival possible in an adverse environment
when parts of the network failed, were destroyed, or closed by others.
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